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PREFACE

The term agricultural marketing is composed of two words— agriculture and marketing.
Agriculture, in the broad sense, means activities aimed at the use of natural resources for human
welfare, i.c., it includes all the primary activities of production. But, generally, it is used to mean
growing and/or raising crops and livestock. Marketing connotes a series of activities involved in
moving the goods from the point of production to the point of consumption. It includes all the
activities involved in the creation of time, place, form and possession utility.

According to Thomson, the study of agricultural marketing comprises all the operations, and the
agencies conducting them, involved in the movement of farm produced foods, raw materials and
their derivatives, such as textiles, from the farms to the final consumers, and the effects of such
operations on farmers, middlemen and consumers. This definition does not include the input side
of agriculture.

Agricultural marketing is the study of all activities, agencies and policies involved in the
procurement of farm inputs by the farmers and the movement of agricultural products from the
farms to the consumers. The agricultural marketing system is a link between the farm and the
non-farm sectors. It includes the organization of agricultural raw materials supply to processing
industries, the assessment of demand for farm inputs and raw materials, and the policy relating to
the marketing of farm products and inputs.The study has tried to attempt the Organisation and

Functions of Agricultural Marketing in the north eastern region.
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