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PREFACE

Microfinance is the provision of loans and other financial services to the poor. The microfinance

has evolved due to the efforts of committed individuals and financial agencies to promote self-

employment and contribute to poverty alleviation and provision of social security. India has been
able to develop its own model of microfinance organizations in the form of savings and credit
groups known as the Self Help Group (SHGs), which are bank-linked. These SHGs are mainly
formed and managed by women and this has become an instrument, which has led to women's
empowerment and social change. Most of the microfinance institutions in India attempt to go
beyond savings and credit groups to provide microfinance services in the form of savings and

insurance.

This study discusses about the concept of Microfinance and focuses the challenges and

suggestive measures for growth of microfinance in Indian context for a sustainable development.

V\fINS M PINVIN

Date: {2/ LT/ ’,T Wasim Khan
Place: f\ wapmHt Department of Commerce
6 (Speciality in Marketing)

Amguri College, Amguri



ACKNOWLEDGEMENT

I like this opportunity to express my profound gratitude and deep regards to my supervisor
TeSpected Mr. Parag Gogoi sir, (Head, Deptt. of Commerce) for his exemplary guidance,
monitoring and constant encouragement throughout the course of this project, the blessing help
and guidance given by him shall carry me a long way in the journey of life on which T am about

to embark.

I also acknowledge Dr. Ashfia Sultana, Principal of Amguri College and other respected faculty
members of Commerce Deptt. for all co-operations they had accorded me in the progress of this

work.

(Wasim Khan)

i A {



CONTENTS

Chapter —1 Introduction
Chapter-11 Objectives of the Study
Chapter-III Discussion

Chapter —IV Conclusion

Page No.
1-4

8-20
22 -26



